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ABSTRAK 

YERI, 223020302198, Analisis Dimensi Kualitas Produk, Pelayanan Dan Promosi 

Terhadap Impulsive Buying Pada Toko Alfamart Di Palangka Raya 
 

Tujuan penelitian ini menganalisis pengaruh kualitas produk, pelayanan dan promosi 

terhadap impulsive buying pada toko Alfamart di Palangka Raya, pengumpulan data 

dilakukan dengan metode survei. Teknik pengambilan sampel adalah purposive sampling 

Responden dalam penelitian ini adalah seluruh konsumen Alfamart di Palangka Raya 

dengan ketentuan pernah berbelanja minimal 2 kali. Metode analisis data dalam pengujian 

hipotesis adalah SPSS versi 23 

Hasil penelitian ini menunjukkan bahwa kualitas produk, pelayanan dan promosi 

berpengaruh signifikan terhadap impulsive buying pada Alfamart di Palangka Raya, 

Implikasi praktis penelitian ini menujukkan bahwa kualitas produk, pelayanan dan 

promosi memberikan pengaruh pada peningkatan impulsive buying masyarakat. Sesuai 

dengan teori impulsive buying merupakan tindakan membeli yang sebelumnya tidak 

diakui secara sadar sebagai hasil dari suatu pertimbangan atau niat membeli yang 

terbentuk sebelum memasuki toko 

 

Kata kunci: kualitas produk, pelayanan, promosi, dan impulsive buying  
 

 

 

 

 

 

 

 

 

 

 

 

 



ABSTRACT 

YERI, 223020302198, Dimensional Analysis of Product Quality, Service and 

Promotion of Impulsive Buying at Alfamart Stores in Palangka Raya 

The purpose of this study was to analyze the effect of product quality, service and 

promotion on impulsive buying at Alfamart stores in Palangka Raya, data collection 

was done by survey method. The sampling technique was purposive sampling. 

Respondents in this study were all Alfamart consumers in Palangka Raya with the 

provision that they had shopped at least 2 times. The data analysis method in testing 

the hypothesis is SPSS version 23 

The results of this study indicate that the quality of products, services and 

promotions have a significant effect on impulsive buying at Alfamart in Palangka Raya. 

The practical implications of this research show that the quality of products, services 

and promotions have an effect on increasing people's impulsive buying. In accordance 

with the theory, impulsive buying is an act of buying that was not previously recognized 

consciously as a result of a consideration or purchase intention that was formed before 

entering the store. 

Keywords: product quality, service, promotion, and impulsive buying 
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