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ABSTRAK

Resma (2025), Pengaruh Green Marketing dan Brand Trust terhadap Keputusan
Pembelian Produk Wardah di Kota Palangka Raya dengan Minat Beli sebagai
Variahel Mediasi. Skripsi Jurusan Manajemen, Konsentrasi Manajemen
Pemasaran, Fakultas Ekonomi Dan Bisnis, Universitas Palangka Raya. Di bawah
bimbingan Dr. Vivy Kristinae, SE, M., Si dan John Budiman Bancin, S.Pd., MM.
Penelitian ini berfujuan untuk mengetahui pengaruh Green Marketing dan Brand
Trust terhadap Keputusan Pembelian produk Wardah di Kota Palangka Raya.
Teknik analisis data pada penelitian ini menggunakan SEM-PLS. Ukuran sampel
yang digunakan adalah 135 responden dengan pendekatan purposive sampling.
Hasil Penelitian pada jalur langsung menunjukkan bahwa Brand Trust berpengaruh
positil’ dan signifikan terhadap Keputusan Pembelian produk Wardah di Kota
Palangka Raya, serta Green Marketing dan Brand Trust berpengaruh positif dan
signifikan terhadap Minat Beli, Adapun Green Marketing tidak berpengarnh
langsung secara signifikan terbadap Keputusan Pembelian, Lebih lanjut, hasil
penclitian pada jalur tidak langsung menunjukkan bahwa Minat Beli mampu
memediasi hubungan antara Green Marketing dan Brand Trust terhadap Keputusan
Pembelian produk Wardah di Kota Palangka Raya.

Kata Kunci : Green Marketing, Brand Trust, Minat Beli, Keputusan Pembelian.
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ABSTRACT

Resina (2025), The Influence of Green Marketing and Brand Trust an Purchase
Decisions of Wardah Products in Palangka Raya City with Purchase Inlention ay
a Mediating Variable. Thesis of Management Department, Marketing Management
Concentration, Faculty of Economics and Business, Universitas Palangka Raya.
Under the guidance of Dr. Vivy Kristinae, SE, M., 5i and John Budiman Bangin,
S.Pd., MM.

This study aims to determine the influence of Green Marketing and Brand Trust on
Purchase Decisions of Wardah products in Palangka Raya City. The data analysis
technique used in this study is SEM-PLS., The sample size used was 135
respondents with a purposive sampling approach.

The research results on the direct path show that Brand Trust has a positive and
significant effect on Purchase Decisions of Wardah products in Palangka Raya City,
and that Green Marketing and Brand Truost have a positive and significant effect on
Purchase Intention. Meanwhile, Green Marketing does not have a direct significant
effect on Purchase Decisions. Furthermore, the research results on the indirect path
show that Purchase Intention is able to mediate the relationship between Green
Marketing and Brand Trust on Purchase Decisions of Wardah products in Palangka
Raya City.

Keywords : Green Marketing, Brand Trust, Purchase Intention, Purchase
Decision.
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