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ABSTRACT 

THE EFFECT OF SOCIAL CAPITAL, SOCIAL MEDIA, BUSINESS 

CAPITAL AND FINANCIAL KNOWLEDGE ON THE PERFORMANCE 

OF HANDICRAFT MSMEs IN PALANGKA RAYA CITY 

JULIATI RAMADANI 

Handicraft micro, small, and medium enterprises (MSMEs) in Palangka Raya 

City hold considerable potential in driving local economic growth; however, their 

development remains constrained by limited access to capital, inadequate 

utilization of digital marketing, and weak financial management practices. This 

study aims to analyze the condition and partial influence of social capital, social 

media, business capital, and financial knowledge on the performance of handicraft 

MSMEs in Palangka Raya City. A quantitative approach with descriptive and causal 

designs was employed, utilizing Structural Equation Modeling-Partial Least 

Squares (SEM-PLS) analysis through SmartPLS software, encompassing both 

outer model and inner model assessments. Descriptive analysis reveals that social 

capital falls within the high category, while social media, business capital, financial 

knowledge, and MSME performance are within the moderate category. Hypothesis 

testing indicates that social capital exerts no significant influence on MSME 

performance (coefficient = −0.011; p = 0.934), whereas social media (coefficient = 

0.373; p = 0.008) and business capital (coefficient = 0.264; p = 0.034) demonstrate 

a positive and significant effect. Financial knowledge also exerts a positive and 

significant influence and exhibits the strongest correlation with MSME 

performance (HTMT = 0.604). This study concludes that the performance of 

handicraft MSMEs in Palangka Raya City can be optimally enhanced through 

strengthening digital marketing capabilities, expanding access to business capital, 

and improving the financial literacy of business owners. 

Keywords: Business Capital, Financial Knowledge, MSME Performance, Social 

Capital, Social Media. 
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ABSTRAK 

PENGARUH MODAL SOSIAL, MEDIA SOSIAL, MODAL USAHA, DAN 

PENGETAHUAN KEUANGAN TERHADAP KINERJA UMKM 

KERAJINAN TANGAN DI KOTA PALANGKA RAYA 

JULIATI RAMADANI 

UMKM kerajinan tangan di Kota Palangka Raya menyimpan potensi besar dalam 

menggerakkan perekonomian lokal, namun pertumbuhannya masih terhambat oleh 

keterbatasan akses modal, rendahnya pemanfaatan pemasaran digital, dan 

lemahnya pengelolaan keuangan. Penelitian ini bertujuan menganalisis kondisi 

serta pengaruh modal sosial, media sosial, modal usaha, dan pengetahuan keuangan 

secara parsial terhadap kinerja UMKM kerajinan tangan di Kota Palangka Raya. 

Penelitian menggunakan pendekatan kuantitatif bersifat deskriptif dan kausal, 

dengan teknik analisis Structural Equation Modeling-Partial Least Squares (SEM-

PLS) berbantuan perangkat lunak SmartPLS melalui pengujian outer model dan 

inner model. Hasil analisis deskriptif menunjukkan bahwa modal sosial berada pada 

kategori tinggi, sedangkan media sosial, modal usaha, pengetahuan keuangan, dan 

kinerja UMKM berada pada kategori sedang. Hasil pengujian hipotesis 

menunjukkan bahwa modal sosial tidak berpengaruh signifikan terhadap kinerja 

UMKM (koefisien = −0,011; p = 0,934), sedangkan media sosial (koefisien = 0,373; 

p = 0,008) dan modal usaha (koefisien = 0,264; p = 0,034) berpengaruh positif dan 

signifikan. Pengetahuan keuangan juga berpengaruh positif dan signifikan serta 

memiliki korelasi terkuat terhadap kinerja UMKM (HTMT = 0,604). Penelitian ini 

menyimpulkan bahwa kinerja UMKM kerajinan tangan di Kota Palangka Raya 

dapat ditingkatkan secara optimal melalui penguatan pemasaran digital, perluasan 

akses modal usaha, dan peningkatan literasi keuangan pelaku usaha. 

Kata Kunci: Kinerja UMKM, Media Sosial, Modal Sosial, Modal Usaha, 

Pengetahuan Keuangan. 
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