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ABSTRAK 

Penelitian ini membahas tentang “Pengaruh Persepsi Kemudahan Dan 

Persepsi Manfaat Terhadap Minat Beli Ulang Saldo Gopay Dengan Kepercayaan 

Sebagai Variabel Mediasi Pada Generasi Z Di Kota Palangka Raya” 

Penelitian ini bertujuan untuk menganalisis dan menguji pengaruh persepsi 

kemudahan dan persepsi manfaat terhadap minat beli ulang saldo Gopay pada 

Generasi Z di Kota Palangka Raya, dengan kepercayaan sebagai variabel mediasi. 

Metode yang digunakan dalam penelitian ini adalah metode kuantitatif. 

Teknik pengambilan sampel menggunakan pendekatan non-probability sampling 

dengan menyebarkan kuesioner secara langsung/daring kepada 100 responden 

Generasi Z di Kota Palangka Raya. Teknik analisis data dilakukan dengan 

menggunakan Structural Equation Model (SEM) berbasis kuesioner yang diolah 

melalui perangkat lunak SmartPLS 4. 

Hasil penelitian menunjukkan bahwa persepsi kemudahan dan persepsi 

manfaat berpengaruh positif dan signifikan terhadap kepercayaan pengguna Gopay. 

tetapi persepsi kemudahan terbukti tidak berpengaruh secara signifikan terhadap 

minat beli ulang saldo Gopay.  Dan juga persepsi manfaat terbukti berpengaruh 

secara signifikan terhadap minat beli ulang saldo Gopay. 

Serta  kepercayaan terbukti berpengaruh positif dan signifikan dalam 

memediasi hubungan antara persepsi kemudahan dan persepsi manfaat terhadap 

minat beli ulang saldo GoPay. Kepercayaan memegang peranan kunci sebagai 

variabel penghubung (mediasi) yang dapat memperkuat pengaruh persepsi 

kemudahan dan manfaat terhadap dorongan Generasi Z untuk melakukan 

pembelian ulang saldo Gopay secara berkelanjutan. 

 

Kata Kunci  :  Persepsi Kemudahan, Persepsi Manfaat, Minat Beli Ulang, 

Kepercayaan, Gopay, Generasi Z. 
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ABSTRACT 

This study discusses "The Influence of Perceived Ease of Use and Perceived 

Usefullness on GoPay Repurchase Intention, with Trust as a Mediating Variable 

among Generation Z in Palangka Raya City." 

This study aims to analyze and test the influence of perceived ease of use and 

perceived benefit on GoPay repurchase intention among Generation Z in Palangka 

Raya City, with trust as a mediating variable. 

The method used in this study was quantitative. The sampling technique used 

a non-probability sampling approach by distributing questionnaires in person or 

online to 100 Generation Z respondents in Palangka Raya City. Data analysis was 

performed using a questionnaire-based Structural Equation Model (SEM) 

processed using SmartPLS 4 software. 

The research results indicate that perceived ease of use and perceived 

usefulness have a positive and significant effect on GoPay user trust; however, 

perceived ease of use was found not to have a significant effect on the intention to 

repurchase GoPay balances. Conversely, perceived usefulness was proven to have 

a significant effect on the intention to repurchase GoPay balances. 

Furthermore, trust was found to positively and significantly mediate the 

relationship between perceived ease of use and perceived usefulness and the 

intention to repurchase GoPay balances. Trust plays a key role as a mediating 

variable that can strengthen the impact of perceived ease of use and usefulness on 

Generation Z's drive to make repeat purchases of GoPay balances on an ongoing 

basis. 

 

Keywords: Perceived Ease Of Use, Perceived Usefullness, Trust, Repurchase 

Intention, GoPay, Generation Z, Palangka Raya . 
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